POrt promotion 1s an instrument to eam more foreign exchange to bridge
F gap. As our exports have diversified considembgly over the ):'3, the

15 1o adopt export promotion measures in keeping with the problems faced

Hi category of exports. There are some commodities which are subject to

d constraints such as jute, tobacco, tea, etc. They are faced by protectionist

S of the developed countries. There are other items which have supply
fraints in the form of high cost of production, competitive prices, low quality,

there are numerous and varied products in this c‘algl;gow such as iron ore,

 products, engineering and chemicals, sugar, light electricals, plastics,

s, coffee, procglucts of agriculture and allied activities, ete. - _1_
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ation of exports  and/or reducing export duf
ties from time to ting ]iberal credit faCiliﬁ‘éS to exporte
on of F de Zones (FTZ) and Special Economic Zones (S
 Zones (EPZ), Export Oriented Zone (EOU) and |
api ds (EPCG) schemes; (9) providing various : 1
rt and Trading Houses and Star Trading Houses; and (10) the
of Agricultural Export Zones (AEZ) to promote agri-exports, ag
he EXIM Policy of 2001-02. - s
“counter trade” is another export strategy whereby payments for
various materials and other inputs are made through the export of
ifactured goods to the other country.
lem with our export promotion policy is that there is a plethora of
nd organisations which lead to unnecessary duplication. Both the
a e exporting community should devise Jointly a dynamic export
egy for various items and sectors. Such a strategy should cover
marketing mix of proper pricing, competitive production,
-up abroad and overseas promotion.
o have in integrated development plan for exports which should
all development programme of the country. The export promotion
not only aim at increasing foreign exchange earnings but also
and employment within the economy. sk

ports : (@) Reduction in domestic excess demand and ;
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1ct10ns and other regulatory measures

e slogan “export or perish”, India should‘
ish” as the guiding principle for the future. |

INDIA’S FOREIGN

| started its planned development
 the Second Plan. To implemen _.
> of tight controls on 1mp0rts
,-,etc of 1mports and the adop
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